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WASHINGTON — Is it 
possible to create a simple 
credit-card agreement, 
one that doesn’t give you 
a migraine as you struggle 
to understand the terms 
and conditions that, if vio-
lated, could put you into 
decades of debt?

I have my doubts. But 
the Consumer Financial 
Protection Bureau is giv-
ing it a try. The agency has 
released a prototype of a 
simplified agreement as 
part of its “Know What 
You Owe” campaign to 
help consumers under-
stand the consequences of 
the debt they take on.

The agency wants the 
public to weigh in on its 
prototype by going to its 
website (www.consumerfi-
nance.gov) as it conducts a 
pilot test of the agreement 
with the Pentagon Federal 
Credit Union. You can 
view a copy of the model 
statement at www.con-
sumerfinance.gov/credit-
cards/knowbeforeyouowe.

As soon as the agency 
unveiled the two-page 
agreement, the Ameri-
can Bankers Association 
offered its take on the 
proposed model, calling it 
a “good first step.” Then 
came the “but.”

“But (it) could be made 
even shorter, as well as 
less susceptible to costly 
lawsuits and the higher 
consumer prices that come 
from them,” Kenneth 
Clayton, chief counsel for 
the association, said in a 
statement.

I found Clayton’s 
comment almost laugh-
able. The bankers saying 
the prototype could be 
shorter? This coming 
from an industry that is 
notorious for using dense 
language to explain the 
terms and conditions for 
getting credit.

Clayton also said, “For 
more than 20 years, the 
banking industry has 
strongly supported efforts 
to provide consumers with 
a short, easy-to-under-
stand summary of their 
credit-card agreement.” 
And yet here we are, still 
trying to find a simple 
way to inform consumers 
about their credit cards. 
It was concern about 
unfair credit terms — for 
example, credit issuers 
hiking interest rates for 
any reason or piling on 
fees — that led to the 
Credit Card Account-
ability, Responsibility, 
and Disclosure (CARD) 
Act, a sweeping reform 
that banned a number of 
industry practices.

But Clayton is right 
about one thing. The 
CFPB prototype is a good 
first step. However, it still 
contains some compli-
cated explanations. And 
consumers have to go to a 
separate Web page to get 
definitions of terms or to 
order a free printed copy.

Here is some of the 
proposed language in the 
bureau’s simplified agree-
ment: “Your APRs are 
variable, except (excluded 
rates). They increase or 
decrease with the prime 
rate. From the (day) of 
each billing period, we 
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Charles Rager, co-founder of Sun Precast Company, left, and Joe Schmadel, president of Sun Precast Com-
pany in Beaver Springs, talk about the capabilities of their company in their workshop.

By Tricia Pursell

The Daily Item

BEAVER SPRINGS 
— T he next t ime 
you stroll through the 
Longwood Children’s 
Garden in Kennett 
Square, take a tour at 
the Hershey Museum, 
or walk the campus of an 
Ivy League university, you 
will see the work of Sun 
Precast Co. Inc.

The business, though 
hidden away in rural Bea-
ver Springs, has devel-
oped 100 percent custom, 
higher-end architecture now found 
throughout the country.

Over the past five years, the 
business’s 25 highly qualified 
employees have completed cast 
stone work for Yale, Notre Dame, 
and Penn State universities, the 
U.S. Naval Academy and Air Force, 
Mohegan Sun, and Federal Reserve 
Bank.

“We’ve earned 
the reputation over 
the years of be-

ing one of the more 
premium producers,” 
said president Joe 

Schmadel.
In the last three years, 

Sun Precast has won 11 
national awards, recog-

nizing excellence in the 
manufacturing and design 

of cast stone projects.
Several of them have been for 
historic restoration projects, 
such as the Warner Theatre 
in Erie, and most recently 

a front-entry arch that leads 
into a courtyard at the more than 

100-year-old Princeton University 
Press building — a project two 
years in the making that earned 

them one of four awards this year. 
Another was for their craftsmanship 

on a luxury home in eastern Pennsyl-
vania.

Sun Precast remains at the top of the 

ARCHITECTURAL PRODUCTS

Sun Precast garners awards for work
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Cindy Goss’ craft store features antiques as well as primitives.

By Tabitha Goodling 
For the Daily Item 

BEAVER SPRINGS — 
Cindy Goss’s country craft 
business has gone from a shack 
to a shop.

Route 522 Country Crafts 
opened — or perhaps re-
opened — the Tuesday before 
Thanksgiving, just in time for 
holiday shoppers.

Goss had originally sold 
crafts from inside a small shed 
along Route 522 from Novem-
ber 2010 until November 2011. 
The space was cramped and 
it was difficult, Goss said, to 
sell more of the items she truly 
loves.

“I have a real feel for the 
primitive. I love to make things 
of my own,” she shared.

The aroma of tart burners 
greets shoppers’ noses as they 
enter. Dulcimer music plays as 
customers’ shoes click slowly 
against the wooden f loor 
boards.

Goss has woodworking items 
in her shop such as shelves, cab-
inets and wall hangings custom 
made by local carpenter Scott 
Freed of Beaver Springs.

The mother of two grown 
daughters admitted she most 
loves decorating, another part 
of her business.

“Someone came in and said 
‘I have a primitive tree. Could 

you decorate it for me?’” 
Goss recalled. The small tree 
awaited on the wooden counter 
adorned with rustic and hand-
made ornaments.

“People bring their crocks 

in for me too,” she said, noting 
she had previously worked as 
an interior decorator but has 
since put that aside to work at 

More primitives, less primitive
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By Pamela Yip 
The Dallas Morning News 

DALLAS — This year, 
start the holidays off on the 
right foot. 

That means don’t charge 
up a storm during your holi-
day shopping and celebrat-
ing — or you’ll end up with a 
financial hangover in January 
and beyond. 

“People have to remember 
that whatever debt they have 
(accumulated) in the last five 
weeks of the year, they’re go-
ing to start off with in 2012,” 
said John Ulzheimer, presi-
dent of consumer education 
at SmartCredit.com. “And 
it’s generally not a good idea 
to start off the new year in 
credit card debt because it’s 
so expensive. 

“This is why a lot of New 
Year’s resolutions are, ’I 
want to get out of debt,’ “ he 
added. 

Here’s how to ensure you 
don’t end up in the post-holi-
day hole: 

ASSESS YOUR FI-
NANCES: If you’ve lost your 
job and there’s little or no 
income coming in, be honest 
with your family about what 
to expect. 

“A lot of people have 
guilt and they say, ’We can’t 
not have Christmas,’ “ said 
Todd Mark, vice president 
of education at Consumer 
Credit Counseling Service of 
Greater Dallas. “In reality, 
you could. If you’re facing 
a financial crisis, being the 
best parent is being most 
responsible with your limited 
resources. Nobody is going to 
enjoy opening up presents on 
Christmas day with the lights 
turned off.” 

You can still create holiday 
memories that will last much 
longer and be more meaning-
ful. 

“Time and love are so 
much more important than 
anything you can buy at the 
mall,” Mark said. “Refocus 
and say, ’Instead of opening 
up presents, we’re going to do 
a volunteer project today and 
we’re going to help people 
less fortunate than ourselves.’ 
It’s memories that people 
cherish, not things.” 

SHOP EARLIER: Don’t 
wait to shop until the last 
minute. 

“People wait too long, 
and then you’ve got to get a 
gift — any gift,” said Jason 
Alderman, director of Visa 
Inc.’s financial education 
programs. “So what do we 
do when we panic? We throw 
money at it, and we spend too 
much.” 

SET A BUDGET: “You 
must have a roadmap for 
your spending on this or else 
you’re destined to over-
spend,” Alderman said. 

Start with a “micro-bud-
get.” 

“Make a list of everybody 
you’re buying for and you put 
a dollar amount next to every 
name, and then you think 
about what would be relevant 
gifts within that price range,” 
Mark said. 

“As you’re comparing ads, 
think about what people 
want or what’s already on 
your list instead of reacting 

Skip 
debt, 
have 
a plan
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list for quality, detailed resto-
ration work. Their name and 
reputation are what often gets 
them the job in the competitive 
market.

In addition to work at a 
number of school districts and 
churches, Sun Precast has been 
the artist behind local projects 
including the restoration of 
Bucknell University’s Carnegie 
and Dana Engineering build-
ings, an expansion at Evan-
gelical Community Hospital, 
and the Selinsgrove municipal 
building and library.

Every year, they complete 70 
to 80 higher-end projects of all 
sizes, from Maine to Georgia 
to Illinois.

Restoration of historical ar-
chitecture holds a special place 

in their hearts.
Some projects call for res-

toration work on severely de-
teriorated buildings. But they 
like a challenge.

“We tend to look at things 
that other people won’t try,” 
Schmadel said.

The work allows them to use 
what they have the best  — cre-
ativity. 

“That’s really where the 
great success of our company 
has come from,” said Charles 
Rager, who founded Sun Pre-
cast in 1978, along with Neil 
Shoreman. Begun in a garage, 
the business eventually grew 
and moved into a much bigger 
space, its current location on 
Ridge Road. In 2004, the men 
sold the business to its employ-
ees. They remain as part-time 
employees and members on the 
board of directors.

Other current projects in-
clude benches for Syracuse 
University, which will include 
LED lighting meant to look 
like fireflies.

And material for a high-end 
retail store on Fifth Avenue in 
New York City, made to look 
like imported 

Travertine from Italy. The 
durability is similar, and the 
average person cannot tell the 
difference. 

So, they say, the next time 
you see an old building with 
detailed architecture, ask your-
self: Is that real marble? 

Or is that Sun Precast?
Sun Precast is certified by 

the Architectural Precast As-
sociation and the Cast Stone 
Institute.

More information is avail-
able by calling 658-8000 or 
visiting www.sunprecast.com.
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apply APRs based on the 
prime rate published x busi-
ness days before the end of 
that period. To determine 
your APRs we add to the 
prime rate: x percentage 
points for purchases af-
ter (period), x percentage 
points for balance transfers, 
x percentage points for cash 
advances, and x percentage 
points for the penalty inter-
est rate.” Specific numbers 
would be filled in, but do 
you see what I mean? The 
language is plain but how a 
cardholder’s APR may be 
calculated is still compli-
cated. Yet it’s not the fault of 
the bureau, which I think did 
the best it could with what it 
had to work with.

The wording and defini-
tions needed to explain to the 

average person their credit 
agreements can only be 
simplified so much because 
credit-card contracts are 
inherently convoluted.

Last year, the Federal 
Reserve began requiring 
card issuers to provide to 
cardholders — in addition to 
their multipage agreements 
— a one-page summary of 
key terms in their contracts. 
“If the goal is for people to 
understand the terms of their 
credit-card agreement, the 
easiest way is to improve the 
existing one-page summary 
of the agreement,” said Nessa 
Feddis, vice president and 
senior counsel for regulatory 
compliance at the ABA.

A 2010 study by J.D. Power 
found that many cardholders 
don’t understand how their 
cards work. Only one-third 
said they “completely” 
understand what they are 

getting into. The marketing 
company also looked at the 
online consumer conversa-
tions that consumers have 
about their credit cards. 
Many view their relationships 
with credit issuers as a game 
of “cat and mouse,” with each 
side trying to outsmart the 
other, the company said.

The ABA said it was look-
ing forward to working with 
the consumer bureau “to 
ensure disclosures provide 
exactly what our customers 
need and want to know.” 
The statement reminded 
me of a quote from Eleanor 
Roosevelt, who said, “A little 
simplification would be the 
first step toward rational 
living, I think.” I think the 
simplest and rational thing is 
for most people to use credit 
as little as possible. Cer-
tainly, don’t charge anything 
you can’t pay off before the 

next billing cycle. 

However, if you are go-
ing to use a credit card and 
revolve the debt, understand 
that this is the lender’s game. 
They created the rules and, 
for far too many consumers, 
the rules will never be simple 
enough.

 Readers can write to 
Michelle Singletary c/o The 
Washington Post, 1150 15th 
St., N.W., Washington, D.C. 
20071. Her email address is 
singletarym@washpost.com. 
Comments and questions 
are welcome, but due to the 
volume of mail, personal 
responses may not be 
possible. Please also note 
comments or questions may 
be used in a future column, 
with the writer’s name, 
unless a specific request to 
do otherwise is indicated.

the shop. Goss takes custom 
orders for decorated items us-
ing berries, baskets, lights and 
more.

Goss purchases antiques for 
her store and comes up with 
decorating ideas she puts on 
display. One such display is an 
old wooden potty chair for a 
toddler. She then placed blocks 
that spell “BABY” on the tray 
of the chair and added antique 
baby shoes to the closed seat 
of the chair.

“Wouldn’t that make a neat 
baby shower present?” she 
said as she gave a tour of her 
shop.

Walking across the hard 
wood floors she pauses to 
point out other designs. She 
has adorned old windows with 
primitive items on the four-
panel sills.

Goss also makes some of 
the signs herself. A recent sign 
read, “Grandchildren fight-
ing over your lap … priceless.” 
Most items are made locally or 
from within the state with the 
exception of studded purses 
from Texas.

The variety of items would 
never have been possible if 
Goss kept her self-proclaimed 
“shack.” The building that now 
houses the primitive items was 
made by local Amish men in 
two weeks, she said.

Goss said she fell in love 
with primitive items at a young 
age.

“My whole house looks like 
this,” she said as she stood in 
the middle of the shop, “This 
is what I always did,” she said 
pointing to the decorations.

For more information call 
658-8602.  Route 522 Country 
Crafts can also be found on 
Facebook.

simply to a sale,” he added. “Is it the 
$100 that you’re saving or is it really 
$300 that you didn’t really intend on 
spending in the first place?” 

STAY FOCUSED: “If you miss 
the great bargain, don’t just replace it 
with the next closest thing at full retail 
price,” Mark said. “That’s one of the 
most detrimental things you can do 
to your holiday budget. Once you’ve 
checked off somebody on your list, be 
done with them.” 

If you spend more than you budgeted, 
compensate for that. 

“If you’re adding a $75 gift, you have 
to take off $75 from somewhere on the 
list,” Mark said. 

USE CASH: “The best way to stick to 
your budget and avoid impulse spending 
is to pay in cash,” said Bill Hardekopf, 
chief executive of LowCards.com. 

“Pulling cash out of your wallet or 
purse and handing it to someone else is 
painful and a reminder that the less you 
spend, the more you can keep,” he said. 

PAY BACK QUICKLY: If you must 
use credit, use the card with the lowest 

annual percentage rate and don’t let the 
debt linger. 

“Don’t charge more than you can 
really expect to pay off within three 
months,” Mark said. “We generally say 
if you’re going into April and you’ve still 
got holiday debt, it usually becomes a 
permanent addition to your budget, and 
you’ll be paying on those next holiday 
season.” 

Consider this: If you charge $1,000 on 
a credit card with an annual percentage 
rate of 15 percent and pay just $30 each 
month, it would take 44 months to pay 
off Christmas 2011, and you’d pay an 
additional $302 in interest, Hardekopf 
said. 

AVOID RETAILERS’ CARDS: 
Don’t apply for retailers’ credit cards 
just to get the one-time discount. It’s not 
worth it. 

Be aware that you can damage your 
credit in several ways by applying for 
retailers’ credit cards. 

For starters, each time you apply for a 
credit card, you trigger an inquiry with 
a credit bureau in which the lender asks 
for a copy of your credit report. 

Having many inquiries within a 

short period makes you look desperate 
for credit and hurts your credit score. 
You’re indicating that you’re willing to 
take on a bunch of new revolving debt 
in a short period of time, which is a red 
flag to creditors. 

“These are among the worst type 
of inquiry for your credit score,” said 
Ulzheimer at SmartCredit.com. 

Additionally, retailers’ cards are ex-
pensive, he said. 

“Interest rates on store cards are 
almost always well into the 20s and 
the credit limits are initially very low, 
usually below $1,000,” Ulzheimer said. 
“These are your terms regardless of 
your credit scores.” 

Carrying even small balances will 
“quickly negate any discount you re-
ceived and can lower your credit scores” 
because the balance-to-credit limit ratio 
will be higher, he said. 

“Using multiple cards populates your 
credit reports with nuisance balances, 
which can lower your credit scores, 
while making the same purchases, in 
aggregate, on a general-use credit card 
with a high credit limit would be much 
less damaging,” Ulzheimer said. 

Gobbledygook or not, it’s still credit

More primitives, 
less primitive

Sun Precast garners awards for work

Skip holiday debt with a spending plan
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Steve Arnold, of McClure, uses a jig saw to cut out a letter mold Wednesday morning 
at the Sun Precast Company in Beaver Springs.
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The craft store features antiques as well as primitives.
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By Donna Gehrke-White 
Sun Sentinel 

FORT LAUDERDALE, Fla. — 
More young adults are finding home 
is, indeed, sweet. 

They are returning to live with mom 
and dad while they get started in careers 
and begin saving for their own digs. 

Some also are paying down college 
loans, starting their first savings ac-
counts as adults and salting away money 
for retirement. Many under age 24 say 
they have been influenced by the Great 
Recession that struck while they were 
still in school. 

“I miss my independence,” said Teresa 
Shum. She moved back to her family’s 
Pembroke Pines, Fla., house after gradu-
ating from the University of Florida last 
spring and starting work as a publicist. 

But, she said, “It makes more sense to 
save money before moving out” — cash 
that could help her afford her own home. 
Shum said she’s able to salt away about 
$1,000 a month. 

She’s not alone. The U.S. Census Bu-

reau found that in just four years, the 
number of young adults, 20-29. living 
with their parents has increased from 
27 percent in 2007 to 30 percent in 2011. 
Nearly half of those who are 20 to 24 
years old now live with Mom and Dad. 

In South Florida, probably even more 
20-somethings live at home than the 
national average because of the bad 
economy that makes it hard to get a 
job and the large number of Hispanic 
and Caribbean families favor grown 
kids living at home until marriage, said 
Jorge Salazar-Carrillo, an economics 
professor who directs the Center of Eco-
nomic Research at Florida International 
University. 

His daughter returned home after she 
lost her job, he said. 

Plenty of other young South Florid-
ians, however, are living with their fam-
ily to save for their own future home. 

Alex Seaman, a 22-year-old fire-
fighter-paramedic, wants to save enough 
for a down payment on a house. He 
thinks he’ll reach that goal in another 
year or two, as long as he lives at his 

parents’ home in Plantation, Fla. He’s 
also started to put away money for his 
retirement. 

“I’m fortunate to have a career and 
can save some money,” Seaman said. 
He knows it would take a lot longer to 
save for a down payment if he had to 
rent an apartment. 

Economist Salazar-Carrillo said rent, 
utilities, cable TV, insurance and other 
expenses can eat most of a starting in-
come. 

He also said many young people don’t 
want to scrimp. This is not a generation 
to forego fun, Salazar-Carrillo said. 

“Those 26 and under have their own 
ideas of consumption,” he said. “That 
includes a car, some weekend splurge 
money,” as much as $200 a weekend. 

He disagreed with some analysts who 
say the increased number of young peo-
ple living at home is hurting the econ-
omy because they are not spending on 
furniture and other goods to start a new 
household. They are choosing to spend 
their money elsewhere, especially on 
entertainment, Salazar-Carrillo said. 

Lack of jobs drives some back home
FAILURE TO LAUNCH 
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